
	  	  	  	  	  

	  	  	  	  	  	  	  	   	   	   	  
 
 
MARKETING CONSULTANT BRIEF: 
THE ASTRO SCIENCE CHALLENGE	  
 
Unlimited Theatre is looking to contract a marketing expert experienced in 
marketing to primary schools, to work alongside the company to design and 
support the delivery of a marketing campaign for The Astro Science 
Challenge. The project is an online participatory adventure aimed at students 
aged 7 to 11 and is free to all UK schools. 
 
UNLIMITED THEATRE 
 
Unlimited Theatre is an Arts Council England National Portfolio Organisation 
and has been making work for over seventeen years gaining a significant 
national reputation. 
 

“I went in with a heavy heart thinking the subject matter would be over my 
head. I came out wanting to help change the world. Brilliant.” 

The Guardian on The Ethics of Progress 
 
Vision 

• To inspire audiences to want to help change the world (for the better) 
• To do this by telling uplifting stories and creating unique, participatory 

experiences 
• To share our stories across many platforms with people throughout the 

UK and internationally 
 

Please see more about Unlimited Theatre at: www.unlimited.org.uk 
 
	  
THE	  ASTRO	  SCIENCE	  CHALLENGE	  PROJECT	  DESCRIPTION	  
	  
The Astro Science Challenge is an interactive science adventure for children 
aged 7-11. 
 
In November 2015 the Unlimited Space Agency’s patron Tim Peake will 
become the first British astronaut to fly to the International Space Station 
(ISS) where he will live and work as a scientist for six months. To celebrate 
this event, we are running a large scale, interactive adventure in partnership 
with some of the UK’s most brilliant space and science organisations. 
 
Delivered via the internet, The Astro Science Challenge uses storytelling and 
game design to excitingly deliver a series of science based challenges, each 



	  	  	  	  	  

one co-designed with one of our science  ‘challenge’ partners on a curriculum 
linked theme: 

• The Met Office (Space Weather) 
• The Royal Observatory (Astronomy) 
• The Science Museum (Human Spaceflight) 
• Young Rewired State (Computer Science & Coding) 
• V&A (Art & Design) 
• NASA “Mission X” (PE, Health and Nutrition) 

Each Challenge (or “Episode”) will directly reference real science that Tim is 
performing on the ISS with the whole adventure supported and endorsed by 
The UK Space Agency. 
The Astro Science Challenge aims to address the following needs: 

• The lack of engagement and attainment in Science subjects by younger 
children in UK schools, particularly girls. 

• The lack of students in the UK choosing Science subjects at GSCE, A-
Level and higher/further education. 

• The impact this low engagement has on future workforce and innovation in 
the UK 

 
“Between 65% and 78% of year 6, year 8 and year 9 pupils say that science is a 

positive and valuable subject, (however) this is not converted into an 
aspiration to be a scientist – which drops to about 15%.” 

from Improving Aspiration and Removing Barriers to STEM Careers by 
Professor Louise Archer, Kings College London 29th January 2014 

 
The project was originally piloted with 30 UK primary schools in 2011, winning 
a series of prestigious awards: 

• National Charity Award for inspiring children in science through the 
arts. 

• Sir Arthur Clarke Award for achievement in Space Education & 
Outreach. 

• WISE Champion Award for encouraging girls with STEM subjects. 
 
"I loved the whole programme. It made science exciting and fun and the lesson 

plans were a fantastic help. The children were extremely motivated by the 
whole thing, every aspect excited them and they were engrossed in the 

characters created and the sense of competition." 
Teacher, Holy Trinity Primary London 

 
Our significantly scaled up version for 2015 will be free for any UK school to 
take part in and delivered via Makewaves – a multi award winning, social 
networking platform dedicated to and trusted by primary schools across the 
UK. 
 



	  	  	  	  	  

MARKETING CONSULTANT BRIEF 
	  
We require an experienced individual to start as soon as possible and work 
closely with the Unlimited Theatre team to design and support the delivery of 
a marketing campaign with a view to attaining substantial UK-wide 
engagement by primary schools by the time the project starts in October 
2015. 
 
We would expect you to work closely with our Executive Director, Producer 
and Creative Director in developing the campaign and you would be 
supported by our Schools Relationship Manager in delivering the plan. All 
intellectual property arising from any work will be vested in Unlimited Theatre. 
 
The appropriate candidate will desirably have a strategic knowledge of 
marketing to the primary education sector, will have experience in marketing 
to primary education and contacts with national primary schools and primary 
school networks. 
 
APPLICATION PROCESS 
We will be interviewing potential candidates and we have an available budget 
of up to £3000 excluding VAT. We will appoint on the basis of track record 
and interview. Value for money will be a consideration (though not a primary 
factor) in our appointment. 
 
If you wish to apply please email an expression of interest including a 
summary of your relevant experience a CV and a relevant contact for a 
reference no later than 5pm Monday 27 April and a contact number. 
Interviews will be on the morning of Wednesday 6th May and the morning of 
Thursday 7th May 2015. 
 
Please send your expression of interest by email to our Executive Director 
Mark Hollander at: 
mark@unlimited.org.uk 
 
If you would like to discuss this role please contact Mark Hollander, Executive 
Director on the same email or by phone on: 
07855 424249 
 


